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Delivering Content Through 
Multiple Platforms!

In Print:
Online:

Digital:
Every month, Snips 
targets and reaches the 
strongest sheet metal audience 
of decision-makers including 
contractors, wholesalers, 
manufacturers and 
manufacturer’s reps.

Snipsmag.com offers many 
options to leverage brand 
visibility. A perfect complement 
to print, our website features the 
latest breaking news, videos, 
archived articles and more!

Engage with readers 
through targeted digital 
media solutions, including 
eNewsletters, videos, 
webinars, digital editions, 
podcasts and more!

Let us help you position your 
company as an industry leader!

Snips is your fully integrated marketing partner! We 
have the ability to put your sales message in front of highly 

qualified prospects, which includes 20,000* subscribers, 
13,000* eNewsletter recipients, as well as our website and 

social media audiences. We have the media products, platforms and 
database to help you succeed by creating awareness, boosting your 

visibility, and ultimately, generating sales leads.

*Source June 2014 BPA Brand Report
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Circulation & 
Reader Data

Snips can put your brand in front of an important and influential 
audience of sheet metal and HVAC contractors and wholesalers. Our 

subscription base is 85.5%* direct request so you’ll be reaching an active and 
engaged audience who turn to Snips for the information they need the most^.

20,000
Total Qualified
Circulation*

*Source June 2014 BPA Brand Report
^Source: Publisher’s Own Data
+Source: Reader Preference/Profile Study, 2013

Our Readers Influence 
Purchase Decisions!+

1.2% - Manufacturer’s Rep

4.3% - Manufacturer

8.5% - Wholesalers

86% 
Contracting Firm

81.3% Management
(Corporate/Executive/General)

7.7% -  Sales/Marketing

7.6% - Technician/Mechanic/
    Installer/Journeyman

3.4% - Engineering

BUSINESS/INDUSTRY* JOB FUNCTION*
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Powerful Readership Means Your 
Ad Message Will Be Seen!

Snips gives you the edge where it matters 
the most! In a blind readership study of the 

Snips audience, readers consistently rated Snips 
as the most read, most preferred and most useful 

magazine in the sheet metal market.

Reader Preference/Profile Study, 2013

Trade Magazines 
Are Preferred!

89% have used print trade magazines within the last 6 months

71%  prefer print trade magazines as one of their top 3 resources  
for obtaining industry information

We surveyed our readers and asked…
Which ONE publication is MOST USEFUL in 
your sheet metal and HVAC industry work?

46% - SNIPS 

12% - HVAC INSIDER  

15% - HVACR BUSINESS  

9% - CONTRACTING BUSINESS

7% - CONTRACTOR   

Advertisements in Snips Produce Results!
96%   of readers take action as a result of seeing 

an advertisement in Snips.

81% consider ads in Snips useful to the industry.

64% visited an advertiser’s website after viewing an ad. 

69% rely on ads in Snips to inform them of new    
   products/services available.

67%  stated that advertisements are useful in
               informing them of new products



Trusted & Proven 
Editorial Content

For more than 80 years, Snips’ informative 
editorial has been the trusted source for the 

sheet metal industry, providing contractors with the 
information, insight and analysis to run their businesses 

effectively and make sound product decisions.

Delivering 
Informative Editorial Inside Every 

Issue of SnipsSnips delivers in-depth, insightful journalism that 
covers the sheet metal, heating, air conditioning, 
ventilation, indoor air quality, architectural sheet metal 
and metal roofing industries. Snips has been regarded 
as the sheet metal industry’s most trusted and 
definitive information resource. Our readers are 
loyal and continually engage with Snips each and 
every month.

Each month, Snips contains details 
about the latest local, state and national 
happenings in the sheet metal and HVAC 
industry, including:

 • News about suppliers,    
  contractors & wholesalers
 •  Association meetings
 •  Personnel moves
 •  Indoor air quality issues
 •  New products & projects
 •  Tips on working smarter

The Editorial Team

Michael McConnell
Editor
mcconnellm@bnpmedia.com

Kori A. Winters
Associate Editor
wintersk@bnpmedia.com
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Learning it all For years, Jeff Proffitt, instructor and assistant training direc-
tor, has used the center and real-world experience to teach 
duct fabrication, from math learned in the classroom to the 
installation of duct in the training center’s shop. From start 
to finish, every apprentice learns it all.In his first year, Dick Eighmy, 28, now a second-year 
apprentice, took the knowledge imparted in class to the 
jobsite — right down to his math homework.“Knowing how to apply the math saves so much time,” 

Sitting in an office, or in their own homes, many people don’t notice their building’s ductwork unless there is something wrong with it — it’s too noisy or the air in the room is too cold or too hot. The fabrication of ductwork is much like designing and constructing a roller coaster or a water slide — the air has to flow smoothly and efficiently for a building’s occupants to be comfortable, healthy and safe.T he act of designing, fabricating and installing duct-
work has many layers, and the education to instill 
that knowledge is steeped in experience and tech-

nology. Like many skills, it begins in a classroom, where 
students learn to physically create, construct and install the 
ductwork. 

The training center at Sheet Metal Workers union Local 
88 in Las Vegas is one school taking the education of duc-
twork fabrication to another level. First- and second-year apprentices at the training center 
learn how to design, fabricate, install and balance duct the 
old fashioned way — by doing every bit of it themselves. 
Apprentices start with nothing and end up with a fully func-
tioning system in their own training center. Not only are 
their grades at stake, their comfort — once the temperatures 
reach 100°F  — is as well.

Cody Kimmel (left) and Chris Prue go over specifications for their first-year apprentice 

project, which includes creating ductwork from design to fabrication and installation.

Andrew Cruz (left) and Nick Blouin work on putting together rectangular duct as part of 

their first-year apprentice project.

012_Duct Fab Feature.indd   12

5/14/14   10:08 AM
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Women-owned business 

group names winner

Delano, Minn.-based Industrial Louvers Inc. has been given an award by a 

female business owners group.

The National Women Business Owners Corp. gave the architectural 

metal fabricator a gold-level Eclipse Award in the manufacturing category 

for its outstanding company culture. NWBOC President Janet Harris-

Lange made the announcement May 8 at the organization’s Decades of 

Excellence II awards ceremony at PGA National Resort and Spa, Palm 

Beach Gardens, Fla.

The award recognizes female-owned companies that are active in their 

communities ensure a pleasant working environment. 

Contractor group pledges to 

recruit vets 

The Associated General Contractors of America has signaled 

its commitment to hire military veterans. 

The group added its signature to Hiring Our Heroes 

campaign, sponsored by the U.S. Chamber of Commerce. It 

aims to bring 100,000 veterans into the construction industry 

within five years. 

 “Construction firms are always eager to hire veterans 

because they make such great professionals,” sa
id associa-

tion CEO Stephen E. Sandherr said. “The only thing keeping 

many of our members from hiring vets is fig
uring out how 

to find them. This new partnership will make it easier for 

construction firms to find, recruit and hire veterans.”

Sandherr said his members likely already employ a 

number of veterans, since federal data say
s vets are more 

likely to consider construction careers. However, accu
rate 

figures are hard to come by, he added. 

“As the economy continues to expand our members 

will be looking to hire even more veterans than they already 

do,” Sandherr said. 

Report: Canada leads in LEED

Canada leads the world when it comes to LEED-certified structures 

outside the U.S., according to a new report.

The United States neighbor to the north has more square meters of 

space certified under the U.S. Green Building Council’s Leadership in 

Energy and Environmental Design rating program than any other nation 

besides America. The findings come from “LEED in Motion: Canada,” 

part of series of snapshots on sustainable construction around the 

world. 

The report lists the locations of the 1,633 certified projects in 

Canada, which represent 22.3 gross square meters of real estate, the 

association said.

“Because of the leadership of the Canada Green Building Council, 

our northern neighbor has become a critical ally in our mission to see a 

sustainable built environment within a generation,” said Rick Fedrizzi, 

USGBC president, CEO and founding chairman. “The imperative for 

healthy, high-performing green buildings to enhance occupant health 

and mitigate greenhouse gas production is well-understood in Canada, 

and our latest ‘LEED in Motion’ report showcases the country’s suc-

cesses and momentum.”

Thomas Mueller, president and CEO of the Canada Green Building 

Council, said he was proud of the data in the report. 

“As the first country to adopt LEED outside of the United States, the 

Canadian building industry embraced the LEED system early on to create 

what is now a strong base of over 1,600 certified green building projects 

across the country,” Mueller said. “I am very pleased about our 10-year 

collaboration with USGBC to transform the building industry in North 

America. This report highlights the advanced work Canadian profession-

als are doing to reduce carbon emissions and affect positive change on 

environmental and human health issues using market-based solutions.”

The full report is on the USGBC’s website at www.usgbc.org. 

Study: Cities work to fight 

‘heat island effect’

A new report finds that many municipalities are working 

to counter the so-called urban heat island effect.

Nearly two-thirds of the 26 North American cities 

surveyed by the American Council for an Energy Efficient 

Economy and the Global Cool Cities Alliance said they 

are working to reduce the warming temperatures in cities 

caused by development. 

“U.S. cities are waking up to the growing threat of 

urban heat and employing a number innovate approach-

es suited to their location and priorities,” said ACEEE 

researcher and report author Virginia Hewitt. “Our report 

will help local planners adapt these practices to even 

more communities across the country.” 

Efforts taken by city officials include planting trees, 

managing storm water and installing vegetation-filled 

“green” roofs. 

New York, the largest city in the U.S., has been at the 

forefront of such efforts, said Wendy Dessy of volunteer 

organization NYC Service.

“We recognized a number of years ago that keeping 

New York cooler was an important part of protecting 

public health and becoming more resilient,” she said. 

“We started with cool-roof volunteer programs that raised 

awareness and understanding, while coating 5 million 

square feet of rooftops.  These voluntary efforts led to the 

cool roof ordinance requiring investments in reflective 

roofs on certain buildings.” 

Kurt Shickman, executive director of the Global Cool 

Cities Alliance, said work to cool the pavement-filled 

urban areas can benefit residents. 

“Our report finds that by addressing their urban heat 

association  news
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The instructors had to successful-
ly pass six exams with a score 
of 80 percent or higher, included 
on subjects such as electrical, air 
conditioning, light-commercial air 
conditioning and light-commercial 
refrigeration.

Ron Bladen has joined the 
Air Conditioning Contractors of 
America’s national staff as the new 
manager of its quality-assured pro-
gram. Bladen comes to his new role with over 10 years of 

HVAC experience. “We have been looking to bring on a new team member 

to support our QA programs who has a working knowledge 

of quality installations,” said Wes Davis, vice president of 

the program. “Ron’s vast experience makes him a perfect 

fit for this position. We believe he will help us take our 

accreditation programs to the next level of success.”

In his new position, Bladen will be responsible for 

ensuring that accredited contractors and verifiers meet 

minimum program requirements. He will also be conducting 

administrative reviews, compliance visits, quality installation 

file reviews and field evaluation visits. 
Rinnai America Corp. has appointed Susan Mittelbrun 

as the company’s new vice president of marketing.

“With extensive experience in consumer-durable 

marketing and multitiered distribution networks, Susan 

Mittelbrun is well poised to lead our strategic marketing 

efforts,” said Takashi Sonoda, president of Rinnai. 

“With responsibilities for strategic development, marketing, 

advertising and communications, her vast experience will 

help drive aggressive growth of 
Rinnai in the United States.”MultiCam Inc. has brought on 

Mike Boyte as its manufacturing 
manager, reporting to operations 
director Tony McGrew. Boyte has over 20 years of 

manufacturing- and quality-control 
experience in factory automation-
related industries. Port-A-Cool has named Ben 

Wulf president and CEO of the company. He assumed the 

role from Bill Lloyd, who retired in January.
“I am excited about our vision for the future,” Wulf said. 

“I welcome the opportunity and the responsibility of guid-

ing the company to the next level of leadership in evapora-

tive cooling technologies driven by innovation and world 

class customer service.” 

people  in the news

S heet metal accessories 
maker Duro Dyne Corp. has 
promoted Pat Rossetto to 

company president. Rossetto has been with the Bay 
Shore, N.Y., company full time 
since 1987 and assisted his father, 
Primo Rossetto, who was then the 
company’s national sales manager, 
before that. His previous positions 
include territory sales engineer for 

Florida and Georgia, DuroZone and Dyn-O-Mate product 

manager, and vice president of sales. 
In a letter to employees announcing the promotion, Duro 

Dyne CEO Randy Hinden said Rossetto had “incredible 

knowledge of our products and the marketplace, excellent 
management skills and great ability 
to work well with others.”  Rossetto will continue to 

oversee national sales managers 
and international sales operations, 
Hinden said. 

Knipex Tools LP has promoted 
Michelle Devenny to the market 
development of automotive channel 
position.

In her new role, Devenny is 

responsible for product training, sales development and 

marketing for Knipex Tools’ automotive channel. Devenny 

previously worked as a sales and marketing associate for 

North America and brings nearly 10 years of sales and 

marketing experience to her new position.
Knipex has also Stephanie Kaleta as key account sales 

manager, where she will be responsible for focusing on 

development and execution of sales and marketing plans 

for both retail and industrial key accounts.
“We are pleased for Stephanie to join Knipex Tools in 

this very important sales position,” said Todd Shumate, 

Knipex’s vice president of sales. “As we continue to increase 
our staff to support our customer 
base, it is a great opportunity for 
Knipex Tools to be able to bring 
aboard someone with Stephanie’s 
talents and qualifications.” Kaleta previously was senior 

buyer for hand tools and electrical 
equipment at Sears Holdings Corp.

HVAC Excellence has named 
Bruce Nickens and Jim Wilson 
certified master HVACR educators. 

Duro Dyne promotes 
sales VP to president

Pat Rossetto

Michelle Devenny

Bruce Nickens

Jim Wilson

Mike Boyte
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Editorial coverage 
throughout the year in 
a dynamic multimedia 
combination of PRINT, 
ONLINE & DIGITAL formats.
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Strategic Marketing Solutions Position your company as an industry leader and 
generate high-quality sales leads by reaching customers 

across multiple platforms.

*Source: June 2014 BPA Brand Report
1Source: 2014 BNP Media Avg. Webinar Registration Leads

eNEWSLETTER
13,000 Avg.  
eNews Recipients*

VIDEOS
Use the high engagement 
factor of video to attract 
customers

WEBSITE
3,000 Avg. Unique 
Web Browsers*

MAGAZINE
20,000
Monthly Subscribers*

  

June 2014
VOL. 83 • NO. 6

www.snipsmag.com

A magazine for sheet metal, heating, 

cooling and ventilation contractors

H o w  t o  b e  y o u r  o w n  b o s s  a t  w o r k 

WEBINARS
150 Avg. Webinar 
Registration Leads1

SOCIAL MEDIA
Engage and share your views 
with the Snips audience

PODCASTS
Short audio 
presentations 
available on 
demand onlineCUSTOM MEDIA

Helping marketers with 
content marketing campaigns

DIGITAL EDITION
3,016
Avg. Digital Edition
Distribution*

  

July 2014
VOL. 83 • NO. 7

www.snipsmag.com

A magazine for sheet metal, heating, 

cooling and ventilation contractors

G R E E N  P R O D U C T  S H O W C A S E  I N S I D E

BUYERS 
GUIDE
An exclusive print,
online and digital directory
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is year as SMACNA president felt like a fast 
one, but Howard Stine said he liked every 
moment of the experience. 
“It’s been really great, and I have gained 

a great deal of knowledge from my travels across the 
country — and input from Canada, too,” he said.
 Despite a year of heavy travel visiting contractors 
across Nor th Amer ica,  the 
69-year-old executive vice presi-
dent at Charles E. Jarrell Con-
tracting Co. Inc. doesn’t seem 
tired at all and is as upbeat as 
he was a year ago, before he took 
on the position as SMACNA presi-
dent. 
 Stine said he enjoyed his time 
visiting with member companies, 
and it helped that his wife, Jeri, 
was often able to join him. The 
couple visited California, Texas, 
Illinois, Indiana, Arizona, New 
Mexico, Oklahoma, among other 
states. Washington, D.C., was 
also a frequent stop.
 “I enjoyed getting to know a 
number of the chapters and our counterparts in different 
parts of the nation,” he said. 
 What the interactions with other association members 
taught him was that there are major regional differences 
when it comes to the economic health of SMACNA com-
panies. 
 “I would say it is a gradual recovery,” he said. “In St. 
Louis, we’ve bounced back. We’re down to below 10 
percent unemployment on the sheet metal side and 
we’re busy in education and health care and some spe-
cialty work. Jarrell is in those markets, along with service 
and renovation work, which is coming back strongly.”
 Parts of California, Texas, and the Great Plains states 
such as Oklahoma also seem to be doing well, he 
added.
 “Overall, I’d say it’s a slow process, but it’s moving 
toward improvement,” he said. 
 Stine was the fifth national president to come from 
the St. Louis SMACNA chapter. Prior presidents from 
St. Louis included George L. “Butch” Welsch, George 
Edinger Sr., Lee Schwartz and Les Hundelt. Welsch 
and Edinger continue to be active in local and national 

SMACNA organizations. 
 Stine has logged a 41-year career in the sheet metal 
industry, 21 of them at St. Louis-based Jarrell. Graduat-
ing from the University of Missouri-Rolla, now Missouri 
University of Science and Technology, with a bachelor’s 
degree in applied mathematics with an engineering 
minor, he went on to earn a master’s in engineering 

management, and was awarded a 
management engineering profes-
sional degree. 
   But sheet metal wasn’t neces-
sarily where he thought he was 
headed. 
   “After I graduated with my mas-
ter’s, I had many opportunities 
to choose different industries,” 
he said. “Petroleum was big back 
then. I had a couple of market-
ing opportunities. But Trane Co. 
recruited at Rolla for a new pro-
gram that would be a marketing-
sales position in the sheet metal 
and HVAC industry.”
   He took the job. Stine went to 
Trane’s LaCrosse, Wis., headquar-

ters for six weeks of training before returning to the St. 
Louis area. It was during this time that he met his wife, 
Jeri. For several years, he was the manager at Progress 
Air, a local residential sheet metal contractor. He then 
took a position at commercial and industrial contractor 
System Air. After that, he accepted a job as vice presi-
dent at Jarrell, where he has been ever since. 
 Jarrell is a family-owned design-build full-service 
mechanical company, currently in its third generation. It 
was founded in 1954 by Charles E. Jarrell with now his 
son Mike Jarrell Sr. as chief executive, Michael Stephen 
Jarrell, P.E., as president, Chris Jarrell as chief financial 
officer, Kimberly Jarrell, P.E., senior engineer and Jeff 
Jarrell, P.E., senior project manager. As executive vice 
president, Stine’s responsibilities include marketing and 
sales, working primarily for three major clients in the St. 
Louis area and on government and many military proj-
ects and U.S. Postal Service distribution centers. Stine’s 
son, Jim, works at Jarrell as a project manager and 
is a Leadership in Energy and Environmental Design- 
accredited professional in building design and construc-

Howard Stine sees signs of economic 
recovery as association president

Continued on page 3

Howard Stine

Sunday

6 a.m. to 7:15 a.m. . . . . . . . Continuous golf shuttle service

Grand Wailea pickup location: Molokini wing group entrance       

Wailea Marriott pickup location: Front of hotel, behind waterfall 

6:30 a.m. to 7:30 a.m. . . .College of Fellows golf breakfast 

7:30 a.m. to 12:30 p.m. . . . . College of Fellows golf outing 

8 a.m. to 5 p.m. . . . . . . . . . . . . . . . .Convention registration 

4 p.m. to 5 p.m. . . . . . . . . . . . . . College of Fellows meeting

6 p.m. to 7:30 p.m. . . . . . . . . . . . Meet-and-greet reception

Monday

7 a.m. to 4 p.m. . . . . . . . . . . . . . . . .Convention registration 

7:45 a.m. to 9:15 a.m.. . . . . . . . . HVAC Contractors Forum 

 Residential Contractors Forum

Business development sessions

 9:45 a.m. to 11:15 a.m. . . . . .Industrial Contractors Forum

 Architectural Contractors Forum

Business development sessions

11:45 a.m. to 1:45 p.m. . . . . . Lunch, award presentations 

2:15 p.m. to 3:45 p.m. . . . Business development sessions 

5:45 p.m. to 7 p.m. . . . SMAC PAC reception, silent auction

7 p.m. to 10 p.m. . . . . . . . . . SMAC PAC dinner, live auction

daily eventS

The SMACNA Convention Daily is produced by SnipS and BNP Media. 
Sally Fraser, publisher and advertising sales; Michael McConnell, 
editor; Karen Talan, production; and Gloria Aduth, art direction. 

Published by:Published by:

Grand Wailea and Wailea Beach Marriott Resort

70th Annual Convention
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2015 Editorial Calendar
Month/Issue Editorial Related Products Bonus Distribution Value-Added 

Bonuses
Marketing 
Boosters

JANUARY
AHR Expo 
Show Issue
Ad Closing: 12/1
Materials Due: 12/3

•  Previewing the new products to be 
shown at the 2015 AHR Expo

•  Issues to be discussed at the show
•  Applications  
•  The latest industry news 

Sheet metal and HVAC equipment, plasma cutters, 
coil lines, welding equipment, Pittsburgh machines, 
air handling and ventilation products, humidification 
and dehumidification units, insulation, hand and power 
tools, air conditioners, controls, fabric duct, duct 
board and zoning technology.

AHR Expo
January 26-28
Chicago, IL FREE 

Final Cut 
eLeads

FEBRUARY 
Green Building, 
Metal Roofing 
Ad Closing: 1/2
Materials Due: 1/6

•  Green building practices
•  The latest developments in metal 

roofing
•  Preview of the International Roofing 

Expo and MCAA Convention
•  Rooftop products

Cool metal roofing panels, anti-microbial coatings, 
sealants, copper, roofing accessories, chimney liners 
and caps, curbs, ladders and lifts.

IRE, February 24-26
New Orleans, LA

MCAA Annual Convention
March 8-12, Maui, HI

FREE 
Final Cut 
eLeads

Must See 
Products 
Gallery

APP Focus

MARCH
Residential HVAC & 
Energy Efficiency
Ad Closing: 2/2
Materials Due: 2/5

•  Tips on solving home HVAC problems
•  Previews of ACCA & SMACNA Chicago
• How contractors’ work is saving energy
•  Zoning products

Air-handling units, diffusers, grilles, registers, 
blowers, makeup-air units, leak detectors, gaskets, 
UV filtrations and zoning equipment, HVAC systems, 
humidification-dehumidification equipment, meters, 
inspection devices, adhesives and sealants, and 
insulation, controls, sensors and thermostats.

ACCA/IE3, March 16-19, 
Grapevine, TX

SMACNA Chicago 
(Date & Location TBD)

FREE 
Final Cut 
eLeads

FREE 
Corporate 
Spotlight

APRIL
Sheet Metal 
Machinery/IAQ & 
Duct Cleaning
Ad Closing: 3/2
Materials Due: 3/5

•  The newest equipment for the HVAC and 
sheet metal industries

•  Applications and designs
•  Trends in duct cleaning
•  Issues affecting indoor air quality

Air curtains, air filters, purifiers, air cleaners, fans, 
dampers, coil cleaners, duct cleaning equipment, 
inspection devices and ozone generators. Fabricating 
equipment, plasma cutters, benders, coil lines, 
press brakes, welding equipment, beaders, notchers, 
presses, tools (hand and power), roll formers, 
Pittsburgh machines, seam formers and software.

NADCA Annual Meeting 
and Expo, April 27-29
Marco Island, FL

FREE 
Final Cut 
eLeads

Must See 
Products 
Gallery

MAY
Duct Design, 
Estimating & BIM
Ad Closing: 4/1
Materials Due: 4/3

• A focus on creating the HVAC system’s 
ductwork

• The importance of proper design 
• Duct estimating tips 
• What’s new with building information 

modeling 

Software, computers, machinery, CAD systems, price-
estimating systems, building information modeling.

FREE 
Final Cut 
eLeads

Software 
Product 
Showcase

JUNE
Duct Fabrication 
Ad Closing: 5/1
Materials Due: 5/5

•  The latest in metal and non-metal duct 
products

•  Suggestions on making better ductwork 
•  Project profiles
•  How shops produce duct efficiently

Duct fabrication equipment, duct-rectangular, round, 
spiral, oval, flex, duct board, insulation, hangers, 
connectors, elbows, flanges, fittings, fabric duct, 
corner machines, seam closers, clinchers, notchers.

FREE 
Final Cut 
eLeads

Must See 
Products 
Gallery

Final Cut eLeads: A monthly lead generating email blast containing logos and descriptions of each company 
that advertises that month. We provide a tracked lead report on everyone that clicked on your ad! www.snipsmag.com7



2015 Editorial Calendar
Month/Issue Editorial Related Products Bonus Distribution Value-Added 

Bonuses
Marketing 
Boosters

JULY
Sustainable/Green 
Products & HVAC 
Marketing
Ad Closing: 6/1
Materials Due: 6/3

•  A listing of environmentally friendly 
products and manufacturers

•  Profiles of U.S. Green Building Council 
LEED-certified projects

•  Tips on marketing heating and cooling 
products

• I ndustry news

Cool metal roofing panels, anti-microbial coatings, 
adhesives and sealants, air curtains, filters, purifiers, air 
cleaners, coil cleaners, fans, dampers.

Florida Roofing & Sheet 
Metal Expo 
(Date & Location TBD) FREE 

Final Cut 
eLeads

Green Product 
Showcase

AUGUST 
Buyers Guide
Ad Closing: 7/1
Materials Due: 7/3

• Annual listing of industry suppliers 
•  Cross-referenced with sheet metal 

and HVAC products 
•  Includes trade names 
•  Where to find the products you need 

Sheet metal components, furnaces, air conditioners, 
heat pumps, burners, PTACs, heat exchangers, insulation, 
registers, grilles, diffusers, access doors, ductwork, duct 
board, piping, fasteners and fittings.

FREE 
Final Cut 
eLeads

Must See 
Products 
Gallery

SEPTEMBER
SMACNA Convention, 
Commercial/
Institutional Work & 
Training
Ad Closing: 8/3
Materials Due: 8/5

• Trends in commercial and institutional  
projects

•  Preview of the SMACNA Convention
•  A snapshot of industry training 
•  Project profiles

Sheet metal and HVAC equipment, plasma cutters, 
coil lines, welding equipment, Pittsburgh machines, air 
handling and ventilation products, humidification and 
dehumidification units, insulation, hand and power tools, 
air conditioners, controls, fabric duct, duct board and 
zoning technology. 

SMACNA Annual 
Convention, 
September 27-30, 
Colorado Springs, CO FREE 

Final Cut 
eLeads

Must See 
Products 
Gallery

OCTOBER
Duct Installation, 
Air Distribution & 
Ventilation
Ad Closing: 9/1
Materials Due: 9/3

• Tips on proper duct placement
•  Focus on critical airflow needs 
•  Products that move air
•  Duct leakage detection 

Adhesives and sealants, air curtains, air filters, purifiers, 
air cleaners, fans, dampers, coil cleaners, duct cleaning 
equipment, inspection devices and ozone generators, coils, 
air-handling units, diffusers, grilles, registers, blowers, 
makeup-air units, zoning equipment. Duct fabrication 
equipment, duct-rectangular, round, spiral, oval, flex, duct 
board, insulation, hangers, connectors, elbows, flanges, 
fittings, fabric duct, corner machines, seam closers, 
clinchers, notchers. Tools, hand and power.

Metalcon International, 
October 13-15, Tampa, FL

FREE 
Final Cut 
eLeads

Tool & 
Instrument 
Showcase

NOVEMBER
Snips 10 Best 
Contractors of 
2015 & Architectural 
Sheet Metal 
Ad Closing: 10/1
Materials Due: 10/5

•  Profiles of the 10 best sheet metal 
contractors

•  Architectural sheet metal projects 
•  A preview of Fabtech 
•  Getting into specialized metalwork

Copper, sheet and rolled steel, metal shingles, fasteners, 
ladders and lifts, safety equipment, roof curbs, hand and 
power tools and sheet metal fabricating equipment.

Fabtech
November 9-12
Chicago, IL FREE 

Final Cut 
eLeads

Must See 
Products 
Gallery

DECEMBER
2016 Industry 
Forecast  
Ad Closing: 11/2
Materials Due: 14/4

•  Results of Snips survey: How 
businesses fared in 2015 

•  Where sheet metal will be in 2016
•  A preview of HARDI’s Annual 

Wholesalers Conference
• Economic trends affecting the industry

HVAC systems and accessories, controls, sensors, 
thermostats, humidification-dehumidification equipment, 
meters, instruments and tools.

HARDI Annual Conference
December 5-8
Orlando, FL FREE 

Final Cut 
eLeads

2016 Industry 
Calendar

Final Cut eLeads: A monthly lead generating email blast containing logos and descriptions of each company 
that advertises that month. We provide a tracked lead report on everyone that clicked on your ad!

www.snipsmag.com8



Marketing Opportunities

Must See Products
FEB, APR, JUNE, AUG, SEPT, NOV
Snips’ Must See Integrated Products offers you a 
truly integrated opportunity for your advertising 
message. Available six times a year, you can promote 
your new products and literature in print, online and 
in an email blast we send to our print and e-news 
subscribers.
•  PRINT: 1/6 page, 4-color print ad in Snips magazine 

that includes photo, 50 words of text plus your 
company information

•  ONLINE: Ads are posted to a special page online at 
snipsmag.com

•  EMAIL: Message is then converted into an email blast and deployed to all 
Snips print and e-news subscribers

GET MORE LEADS! After the eblast is sent out you will receive all the lead 
information: name, job, title, company, email address, phone number  
(if supplied) and street address of who clicked on your ad.
3 Great Ways to Get Your New Products Seen by
Sheet Metal and HVAC Contractors & Wholesalers!

Industry Calendar
DECEMBER  ISSUE    
If you’re looking for a place to showcase your 
products — look no further. With Snips’ Industry 
Calendar, your products/services will be in front 
of potential buyers every day for an entire month. 
Polybagged with the December issue of Snips, this 
calendar will be distributed to our entire circulation.
With only 12 spaces available, space is limited in this 
once-a-year opportunity.

Charting The Course
to a successful business

Duro Dyne Headquarters   Bay Shore, NY   631-249-9000  Fax: 631-207-8555
www.durodyne.com    E-mail: durodyne@durodyne.com

Other Offices: Fairfield, OH 513-870-6000; Santa Fe Springs, CA 562-926-1774;
& Lachine, Quebec, Canada 514-422-9760

®

Duro Dyne Corp.
STARTED in 1952

CCCCCCCCCCCCooooorrrpp

COMING 

SOON!!

NEW
Tri-Drive
Head

Division

Four Bolt Flange System
& Accessories

Suspension Systems
Division
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New Year’s Day

AHR Expo
Jan. 21-23
New York, NY

Martin Luther
King Day

Duro Dyne Thermafab 
connector verifi ed to 
withstand heat of 500 
degrees in 1969

Duro Dyne introduced 
the PBF Pinspotter 
at the Ashrae 
show of 1971.

Duro Dyne released the 
fi rst LF Pinspotter in 1962

Established in 1952, Duro 
Dyne Corporation has 
evolved into the leading 
manufacturer of sheet metal 
accessories and insulation 
fastening equipment for the 
heating, ventilating, and 
air conditioning industry.  
Over the span of the last 
60+ years, Duro Dyne has 
expanded its plant locations 
and now employs over 200 
people. 
Duro Dyne’s extensive 
research and development 
program has introduced 
more new products and 
processes than any other 
company in our fi eld.  As 
a leader in innovations, 
we continue to probe 
areas in which we could 
be of greater service. All 
of our product lines are 
geared toward facilitating 
production and installation 
of residential and 
commercial ductwork.

SNIPS2014_IndustryCalendar.indd   3 9/17/13   10:49 AM

Corporate Spotlight
FREE BONUS FOR ADVERTISERS!
Available in March    
Free 1/3 page Corporate Spotlight for all 
half page or larger advertisers. Includes one 4-color image, logo, 
contact information and 250 words of copy.

Over 30 years ago, Cybermation pioneered 
the Automated Plasma Cutting Industry with 
an easy-to-use, highly-productive machine that 
dominated the HVAC Industry.  CybTek, Inc is 
the sole owner of the Cybermation Technology.  

That was then, this is now. CybTek still 
manufactures easy-to-use, highly-productive 
HVAC Plasma Cutters. CybTek supports its 
customers with a veteran staff experienced 
in manufacturing, engineering and servicing 

the Cybermation system.  CybTek develops its 
technology to increase capability, to improve 
productivity and to “keep it simple”.  The Sheet 
Metal Shops of yesterday are not very different 
from today: they want SIMPLE, PRODUCTIVE 
tools (just like the original CYB) that get the job 
done. This is why the Cybermation continues to 
be attractive to sheet metal shops.  
You probably know someone with a CYB.  Ask 
them how long it takes to train someone to run 
the table.  Or ask how long it takes for them 
to reach a knowledgeable technician when 
needed.  When you hear their answer, you’ll 
know why so many turn to CybTek Inc.

CybTek takes pride in their continued 
development of all 
Cybermation Products which have become 
standard in the Sheet Metal Industry.  Give 
us a call, a person will answer the phone and 

ask what upgrades are available for your CYB 
System, ask us about New CYB Systems, or 
just check in to say hi, most likely the person 
answering the phone was involved with your 
CYB at one time or another.

CybTek products are 100% American Made 
and we are proud.

corporate spotlight

(888) 4-CybTek
www.cybtekinc.com

Corporate Spotlight cybtek green.indd   1 1/14/14   8:55 AM

Classified Advertising
LOW COST LEAD GENERATION    
Promote your products where contractors and 
wholesalers look to buy! Classified ads are available in print and online and 
a great way to gain exposure on a repetitive basis. There are a variety 
of classified sections to choose from. Contact Mike O’Connor at 
610.354.9552 or oconnorm@bnpmedia.com.

Green Product Showcase
JULY ISSUE    
Highlight your Green product with a 4-color 
product photo, 50 words of copy, contact 
information and live web and email links. 
We’ll assign a reader service number to your 
showcase ad so you can track the leads. Feature your product for only 
$450 (or $295 if you’re an advertiser).

snips ■ JUNE 2014    43

CLASSIFIED ADVERTISING

classified  ad directory

Cash Available
Time-tested roofi ng and sheet 
metal company has cash to pur-
chase profi table sheet metal or 
roofi ng business with sales over 
$1 million. Purchase will be tai-
lored to suit seller. All responses 
will be kept confi dential.
PLEASE RESPOND TO:

SNIPS Magazine, Dept. S5126
PO Box 2600, Troy, MI 48007
OR E-MAIL :

acquisition.snips@gmail.com
Please refer to ad #5126.

Cost Estimating
Solutions

Desktop, laptop, and network
systems. Now, newly released

mobile app solutions.

1-800-813-7020
www.quotesoft.com

quoteexpress

Contact Mike O’Connor at  610-354-9552 for all of the details, or email him at oconnorm@bnpmedia.com

 ACL MACHINE INC. East Coast Dealer:S & W Wilson Ent., Inc. 100 West 9th Street Brooklyn NY 11231

Tel: (718)965-2227  Fax: (718)965-2522  Home page: www.aclmachine.us  Email: aclmachine@yahoo.com

LC-12DR (18G) $2,995.00 T - 12 (18G) $8,490.00 Q-11 1.2x1300 (18G) $1,540.00 Q-11 4x2500 (8G) $9,950.00
Pittsburgh Lock                    TDF Flange                       Foot Power Shear                Motor Drive Shear

WS 1.5x1300 TDF (16G)  $1,950.00 LX - 15 $1,995.00 LC - 12M (18G) $3,995.00  G1.2x2000(18G) $5,950.00
WS 1.5x1530 TDF (16G )$2,250.00  Power Swaging Pittsburgh Lock Five Grooving
WS 1.5x2050 TDF (16G)  $3,960.00

TDF Hand Folder                                                                      A       ACL-3100
                                                                                                                 $                        $36,500.00

         Auto Line III $39,950.00

 Plasma W11-1.2x1530 $1,750.00
 Cutting    W11-G1.2x2050 $3,650.00

$3,650.00

Business Opportunities SoftwareSoftware

New & Used MachineryNew & Used Machinery New & Used Machinery

043_Classifieds.indd   43 5/14/14   10:24 AM
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Green Product Showcase
Advertisement

ELGEN MANUFACTURING
Elgen's One Piece Conical is a seamless conical 
made from one piece of metal that can be 
used for low, medium, and high pressure 
applications. NEW 2" standoff, offers one 
handed operation without the typical wing 
nut and combines with a "zero leak bushing" 
providing the highest quality fitting available.

10 Railroad Avenue, Closter, NY 07624; 
800-503-9805; sales@elgenmfg.com; 
www.elgemfg.com. 

FREE INFO: 58

PRODUCTION PRODUCTS INC.
Make more Green with our Machine.
Production Products, Inc. manufactures 
a complete line of Plasma Cutting and 
Liner Cutting Systems designed for the 
HVAC sheet metal fabricator. Our simple 
PC control makes plasma cutting a breeze 
We offer machines at affordable prices 
and with old fashioned personal support from a staff of individuals with 
years of expience.

30487 Potomac Way, Charlotte Hall, MD 20622; (800) 231-8040; fax (301) 
472-4300; www.ppiduct.com.

FREE INFO: 61

JACKSON SYSTEMS
Not Enough Wires?   Here is the solution! 
Whether you are upgrading a client with a 
new multi-stage condensing unit or heat pump, 
digital thermostat, or simply have a broken 
wire, the WR-400™ Wireless Relay Kit from 
Jackson Systems can save you time, labor, and 
money.  Not enough wires?  The WR-400™ 
Wireless Relay kit is the solution!  

5418 Elmwood Avenue, Indianapolis, 
IN 46203; 888-652-9663; info@
jacksonsystems.com; www.jacksonsystems.com. 

FREE INFO: 60

ALAN MANUFACTURING
Wireless Green Zone Control 
dampers are now available from Alan 
Manufacturing Inc. Pictured is a retrofit 
model. The dampers are available in 
round 4-inch to 24-inch and equivalent 
rectangular. The unique gasket moves 
with the blade. Any thermostat can 
control the motor, which uses no 
springs. The warranty is three years.

3927 E. Lincoln Way, Wooster, OH 
44691; (800) 435-2526; www.alanmfg.com.

SEE OUR AD ON PAGE 10   -   FREE INFO: 55

COVERTECH FABRICATING INC.
Covertech’s rFOIL Big-6 meets R-6 insulation 
code requirements (comes complete with 
pre-attached spacers strips for easy and 
simplified installation which saves time, 
labor and money). The rFOIL Big-6 is 
specially designed to reduce radiant heat 
gain/loss in all residential and commercial 
duct applications. rFOIL BIG-6 also helps 
control condensation by providing an 

airtight thermal break around ductwork.
279 Humberline Drive, Etobicoke, ON M9W 5T6; Canada; (800) 837-8961; 

fax (416) 798-1342; sales@rfoil.com; www.rfoil.com.
FREE INFO: 56

RCD CORPORATION
A bright white, multipurpose coating with 
a solar reflectance value of 80 percent. 
It’s the best choice for protecting air ducts 
and thermal insulation exposed to the 
weather. Due to its high solar reflectance 
value, heat gain is reduced on substrates 
where it is applied that are exposed to 
direct sunlight. Easy to use and earns 
LEED credits too! 

RCD Corporation; 2850 Dillard Road; 
Eustis, FL  32726; (352) 589-0099; info@
rcdmastics.com; rcdmastics.com.

FREE INFO: 62

ENERGY SAVING PRODUCTS
Manufactured by Energy Saving Products in 
1983, the Hi-Velocity System is a complete 
home comfort system utilizing flexible mini 
duct and variable frequency drive motors for 
unmatched versatility and air delivery. When 
every square foot counts, the Hi-Velocity 
System is the solution to all of your heating, 
cooling and indoor air quality needs.

Hi-Velocity Systems, Energy Saving 
Products Ltd., 12615 124 St., Edmonton, Alberta T5L 0N8; Canada; (888) 652-
2219; info@hi-velocity.com; www.hi-velocity.com.

FREE INFO: 59

DURO DYNE
Several Duro Dyne adhesives and 
duct sealant products comply with the 
South Coast Air Quality Management 
rule No. 1168 and volatile organic 
compound table and can be used for 
indoor environment quality credit 4.1: 
“Low Emitting Materials: Adhesives & 
Sealants” when used on the interior of 
the building and applied on site.

P.O. Box 9117, Bay Shore, NY 11706; 
(631) 249-9000; www.durodyne.com.

SEE OUR AD ON BACK COVER   -    FREE INFO: 57

011_GreenProductShowcase.indd   11 6/12/14   9:06 AM
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tool & instrument   product showcase
Finding the right tool or instrument can make all the difference for sheet metal and HVAC contractors. Whether it’s in the field or in the shop, SNIPS wants its readers to 
find the products they need. That is why SNIPS presents this Tool & Instrument Product Showcase. Leading manufacturers and distributors specializing in test instruments 
and tools submitted their product offerings in an effort to educate readers on the tools that will make their next job more efficient and profitable. Take a look to find the 
tool that will make your next project a success.

ACR WHOLESALERS 
1220 W. Commerce St., Dallas, TX  75208-1616
(214) 747-2428
solderingironheater@yahoo.com
ACR has been furnishing soldering tools and supplies to 
sheet metal craftsmen for over 60 years. Our products 
include bench-type soldering furnaces (natural gas or 
propane); portable, floor-style soldering furnaces with 

hoses (popular with roofers and gutterers); soldering irons (1- 10-pound); solder and other 
supplies.

SEE OUR AD ON PAGE 23 .     FREE INFO:  251
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AERO PRODUCTS CO.
19-21 N. 8th St., Belleville, NJ  07109
(973) 759-0959  Fax: (973) 759-1818
agroproducts@verizon.net, 
www.aerotorch.com

Aero has a 50-year reputation for quality, rellability. The Aero Duplex Soldering Torch 
is the best choice for many sheet metal craftsmen,fabricators,artisans and roofers.
Continuous heat for long seams. Heats up in a minute from a cold start and stays hot for 
the lightest or heaviest soldering job. It is heated directly by safe acetylene gas. Any year 
can be rebuilt. Call now or visit our website:ww.aerotorch.com

FREE INFO:  252
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Aero has a 50-year reputation for quality, re

DEMORE’S INNOVATIVE DESIGN INC.
P.O. Box 803, Menomonee Falls, WI 53052 
(262) 825-6784
www.aerialtoolbin.com
Invented and patented by a Wisconsin sheet 
metal worker. The Aerial Tool Bin i.e. (ATB) 
has been helping workers for over four years 
now. The ATB conveniently hangs from the 
railing of a scissors, platform or boom Lift. The 

ATB keeps tools at your finger tips and off the floor. Visit us at www.aerialtoolbin.com
FREE INFO:  255
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DON SIITER & 
ASSOCIATES
4757 Cardena Plaza, Yorba Linda, CA  92886
(714) 693-7259  Fax: (714) 693-7259
siiter@sbcglobal.net
DON’S TOOL - (Patent pending)  A new, one-of-a-kind 
cleat installation tool that adjusts to fit most style cleats: 
weighs less than a pound and includes a magnetic feature 
for use on the job.  Free sample to try before you buy.

FREE INFO:  256
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DORAN PRECISION INC.
76 N. Georges Hill Rd.
Southbury, CT  06488
(203) 262-8200 
Fax: (203) 262-8206, 
www.doranprecision.com

The Doran Super Air Hammer is the best choice for sealing Pittsburgh Lockseams.  There’s 
no trigger.  Lift the Doran Hammer from the work and the hammer automatically turns off.  
A truly industrial piece, this hammer will last for years and years.  If your hammer does get 
worn out, it can be rebuilt at a fraction of the original cost.  Call now or visit our website 
for more information.

FREE INFO:  257
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The Doran Super Air Hammer is the best choice for sealin
no trigger.  Lift the Doran Hammer from the work and the 
A truly industrial piece this hammer will last for years and

DURO DYNE CORP.
81 Spence St., Bay Shore, NY  11706
(631) 249-9000  Fax: (631) 249-8346
durodyne@durodyne.com
www.durodyne.com

When fabricating ductwork, a mallet is often necessary to align joints.  The 116 ounce 
Hickory Mallet from Duro Dyne features a large 2.5-inch face diameter and more elasticity 
than a standard steel mallet. These features ensure the hickory mallet leaves no damaging 
marks on the surface of the metal, making it ideal for use by tin knockers on sheet metal.

SEE OUR AD ON PAGE 36 .     FREE INFO:  258
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EMPIRE MACHINERY & 
TOOLS LTD.
390 Eagle Dr.  Box 20, Group 200, RR 2
Winnipeg, MB  R3C 2E6   Canada
(800) 665-8089; (204) 779-7791  Fax: (204) 779-7796
sales@empire-machinery.com, 
www.empire-machinery.com
Empire`s EMT-7R is the North American leader in power swaging 
(beading) machines for the HVAC industry. Our 14-gauge capacity is 
more than enough to turn any profile with ease. The EMT-7R comes 
standard with a hand crank top shaft control, but air or air/oil top 
shafts controls are optional.

FREE INFO:  259
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GRAYWOLF SENSING 
SOLUTIONS 
6 Research Dr., Shelton, CT  06484
(203) 402-0477; (800) 218-7997  Fax: (203) 402-0478
salesteam@graywolfsensing.com
www.graywolfsensing.com
GrayWolf manufactures advanced environmental instrumenta-
tion for indoor air quality (IAQ) measurement, heating, ventilat-
ing & air conditioning (HVAC) testing and other applications. 
GrayWolf offers a broad range of highly accurate, fast response 

sensors (for CO2, VOCs, differential pressure, airflow/air velocity, pitot tubes, particulate, 
formaldehyde, ozone, ammonia, CO, H2S, NO, NO2, SO2, Cl2 and more).

 FREE INFO:  260

sensors (for CO2 VOCs

BACHARACH INC.
621 Hunt Valley Circle, New Kensington, PA  15068 
800-736-4666; (724) 334-5000
www.MyBacharach.com
help@MyBacharach.com
Save BIG on the industry’s leading combustion analyzers 
through 11/30/13 – Bacharach is offering cash back 
rebates on purchases of select INSIGHT® Plus, InTech® 
and PCA®3 electronic combustion analyzers. With innova-

tive features, rugged durability and American-made reliability, these instruments deliver 
cost-efficient performance for industrial, commercial or residential applications. Details 
at: www.MyBacharach.com/CASH

FREE INFO:  253
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BACHARACH INC.
621 Hunt Valley Circle, New Kensington, PA  15068 
800-736-4666; (724) 334-5000
www.MyBacharach.com,
help@MyBacharach.com
Bacharach’s INSIGHT® Plus – 5-in-1 residential/com-
mercial combustion analyzer - features a color display 
with dynamic info-graphing, allowing users to see real-
time results of optimum set points for specific appli-

ances and fuels, trending graphs, and ideal hotspot locations. User-replaceable 
pre-calibrated CO sensor, optional long-life O2 sensor, and detachable probe. Learn 
more: www.MyBacharach.com.

FREE INFO:  254
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Tool & Instrument 
Showcase  OCTOBER ISSUE    
Highlight your Tool & Instrument with a 4-color 
product photo, 50 words of copy, contact information and live web and  
email links. We’ll assign a reader service number to your showcase ad so  
you can track the leads. Feature your product for only $450 (or $295 if 
you’re an advertiser).

www.snipsmag.com9



Marketing Opportunities

SMACNA Convention Dailies
The official publication of the 2015 SMACNA convention. 
The SMACNA Convention Dailies give convention attendees 
up-to-date news on convention happenings, plus insightful 
articles of interest to the industry. Published in two 
editions, the SMACNA Convention Dailies will be delivered 
to attendees’ hotel rooms in the evening, allowing them 
to leisurely read it. Reinforce your sales message and 
develop new leads by advertising in the Convention Dailies. 

• Published in two editions
• Delivered to attendees’ hotel rooms
• One low ad rate covers an ad in both editions

SMACNA CONVENTION SHOW DIRECTORY
• Easy-to-read pocket-sized guide
• Features exhibitor list and floor plan
• Ad opportunities available

HARDI Conference Dailies
Advertise in the 2015 Conference Dailies, the official 
publication of the annual HARDI conference, to reach a 
serious buying audience of HARDI wholesalers. The HARDI 
Conference Dailies give attending wholesalers up-to-
date news on the conference happenings and articles of 
interest to the industry. Plus, each edition is distributed to 
attendees’ hotel rooms.

• Published in three editions
• Delivered to attendees’ hotel rooms
• One low ad rate covers an ad in all 3 editions

HARDI CONFERENCE POCKET GUIDE
• Easy-to-read pocket-sized guide
• Features exhibitor list and floor plan
• Ad opportunities available

is year as SMACNA president felt like a fast 
one, but Howard Stine said he liked every 
moment of the experience. 
“It’s been really great, and I have gained 

a great deal of knowledge from my travels across the 
country — and input from Canada, too,” he said.
 Despite a year of heavy travel visiting contractors 
across Nor th Amer ica,  the 
69-year-old executive vice presi-
dent at Charles E. Jarrell Con-
tracting Co. Inc. doesn’t seem 
tired at all and is as upbeat as 
he was a year ago, before he took 
on the position as SMACNA presi-
dent. 
 Stine said he enjoyed his time 
visiting with member companies, 
and it helped that his wife, Jeri, 
was often able to join him. The 
couple visited California, Texas, 
Illinois, Indiana, Arizona, New 
Mexico, Oklahoma, among other 
states. Washington, D.C., was 
also a frequent stop.
 “I enjoyed getting to know a 
number of the chapters and our counterparts in different 
parts of the nation,” he said. 
 What the interactions with other association members 
taught him was that there are major regional differences 
when it comes to the economic health of SMACNA com-
panies. 
 “I would say it is a gradual recovery,” he said. “In St. 
Louis, we’ve bounced back. We’re down to below 10 
percent unemployment on the sheet metal side and 
we’re busy in education and health care and some spe-
cialty work. Jarrell is in those markets, along with service 
and renovation work, which is coming back strongly.”
 Parts of California, Texas, and the Great Plains states 
such as Oklahoma also seem to be doing well, he 
added.
 “Overall, I’d say it’s a slow process, but it’s moving 
toward improvement,” he said. 
 Stine was the fifth national president to come from 
the St. Louis SMACNA chapter. Prior presidents from 
St. Louis included George L. “Butch” Welsch, George 
Edinger Sr., Lee Schwartz and Les Hundelt. Welsch 
and Edinger continue to be active in local and national 

SMACNA organizations. 
 Stine has logged a 41-year career in the sheet metal 
industry, 21 of them at St. Louis-based Jarrell. Graduat-
ing from the University of Missouri-Rolla, now Missouri 
University of Science and Technology, with a bachelor’s 
degree in applied mathematics with an engineering 
minor, he went on to earn a master’s in engineering 

management, and was awarded a 
management engineering profes-
sional degree. 
   But sheet metal wasn’t neces-
sarily where he thought he was 
headed. 
   “After I graduated with my mas-
ter’s, I had many opportunities 
to choose different industries,” 
he said. “Petroleum was big back 
then. I had a couple of market-
ing opportunities. But Trane Co. 
recruited at Rolla for a new pro-
gram that would be a marketing-
sales position in the sheet metal 
and HVAC industry.”
   He took the job. Stine went to 
Trane’s LaCrosse, Wis., headquar-

ters for six weeks of training before returning to the St. 
Louis area. It was during this time that he met his wife, 
Jeri. For several years, he was the manager at Progress 
Air, a local residential sheet metal contractor. He then 
took a position at commercial and industrial contractor 
System Air. After that, he accepted a job as vice presi-
dent at Jarrell, where he has been ever since. 
 Jarrell is a family-owned design-build full-service 
mechanical company, currently in its third generation. It 
was founded in 1954 by Charles E. Jarrell with now his 
son Mike Jarrell Sr. as chief executive, Michael Stephen 
Jarrell, P.E., as president, Chris Jarrell as chief financial 
officer, Kimberly Jarrell, P.E., senior engineer and Jeff 
Jarrell, P.E., senior project manager. As executive vice 
president, Stine’s responsibilities include marketing and 
sales, working primarily for three major clients in the St. 
Louis area and on government and many military proj-
ects and U.S. Postal Service distribution centers. Stine’s 
son, Jim, works at Jarrell as a project manager and 
is a Leadership in Energy and Environmental Design- 
accredited professional in building design and construc-

Howard Stine sees signs of economic 
recovery as association president

Continued on page 3

Howard Stine

Sunday

6 a.m. to 7:15 a.m. . . . . . . . Continuous golf shuttle service

Grand Wailea pickup location: Molokini wing group entrance       

Wailea Marriott pickup location: Front of hotel, behind waterfall 

6:30 a.m. to 7:30 a.m. . . .College of Fellows golf breakfast 

7:30 a.m. to 12:30 p.m. . . . . College of Fellows golf outing 

8 a.m. to 5 p.m. . . . . . . . . . . . . . . . .Convention registration 

4 p.m. to 5 p.m. . . . . . . . . . . . . . College of Fellows meeting

6 p.m. to 7:30 p.m. . . . . . . . . . . . Meet-and-greet reception

Monday

7 a.m. to 4 p.m. . . . . . . . . . . . . . . . .Convention registration 

7:45 a.m. to 9:15 a.m.. . . . . . . . . HVAC Contractors Forum 

 Residential Contractors Forum

Business development sessions

 9:45 a.m. to 11:15 a.m. . . . . .Industrial Contractors Forum

 Architectural Contractors Forum

Business development sessions

11:45 a.m. to 1:45 p.m. . . . . . Lunch, award presentations 

2:15 p.m. to 3:45 p.m. . . . Business development sessions 

5:45 p.m. to 7 p.m. . . . SMAC PAC reception, silent auction

7 p.m. to 10 p.m. . . . . . . . . . SMAC PAC dinner, live auction

daily eventS

The SMACNA Convention Daily is produced by SnipS and BNP Media. 
Sally Fraser, publisher and advertising sales; Michael McConnell, 
editor; Karen Talan, production; and Gloria Aduth, art direction. 

Published by:Published by:

Grand Wailea and Wailea Beach Marriott Resort
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Wholesaler & 
Mfr. Rep Directory  
JANUARY    
List your company in the Snips Wholesaler 
& Manufacturer’s Rep Directory in 2015 
for quick access to a targeted audience 
of potential buyers in your industry. 
Your listing includes print, digital and online 
exposure in our online Interactive Directory. 
This mobile friendly version adds location and 
advanced search capabilities. We are excited to 
announce two new improvements that will help 
drive even more traffic to your directory listing! Directories 
are now searchable on www.snipsmag.com and related 
directory results will appear on article pages. Check it 
out at www.findahvacwholesalerorrep.com.

Advance Cutting Systems
112 Hilltop Business Dr., Pelham, AL 35124
(205) 985-8801 Fax: (205) 985-8804
info@advancecutting.com
www.advancecutting.com
Business Status: Wholesaler
States Served: All States Served

APR Supply Co.
749 Guilford St., Lebanon, PA 17046
(717) 274-5999 Fax: (717) 273-2749
www.aprsupply.com
Business Status: Wholesaler
States Served: DE, NJ, PA

Auer Steel & Heating Supply Co.
2935 W. Silver Spring Dr., Milwaukee, WI 53209-4285
(414) 463-1234 Fax: (414) 463-0303
www.auersteel.com
Business Status: Wholesaler
States Served: MI, MN, ND, WI

✪BCS Sales LLC
P.O. Box 5005, Springfield, PA 19064
(610) 544-5582; (610) 716-2094 Fax: (610) 544-5526
sales@bcs-sales.net or bcssalesllc1@aol.com
www.bcs-sales.net
Business Status: Wholesaler
States Served: DE, MD, NJ, PA, Other (a specific 
region of any state): Eastern PA, Delaware,New 
Jersey, Northern Maryland

Binghamton Hardware & HVAC Supply
101 Eldredge St., P.O. Box 927, Binghamton, NY 13902
(607) 723-5396 Fax: (607) 722-5266
bgeiser@binghamtonhardware.com
www.binghamptonhardware.com
Business Status: Manufacturer Rep
States Served: NJ, NY, PA

Christian & Co. Inc.
2136 Walnut Lake Rd., West Bloomfield, MI 48323
(248) 851-5660 Fax: (248) 851-7253
Business Status: Manufacturer Rep
States Served: MI, OH

Conklin Metal Industries
236 Moore St. S.E., Atlanta, GA 30312
(404) 688-4510 Fax: (404) 522-7439
www.conklinmetal.com
Devoted the business exclusively to the distribu-
tion of sheet metals, metal roofing and sheet 
metal shop supplies. We proudly serve sheet metal 
contractors and HVAC duct fabricators throughout 
the Southeast.
Business Status: Wholesaler
States Served: AL, AR, FL, GA, KY, LA, NC, SC, TN

D & D Metal Supply
3717 Jonlen Dr., Cincinnati, OH 45227
(513) 272-1246 Fax: (513) 272-5546
www.ddmetal-hvac.com
Distributors/Mfg. HVAC Ductwork, Pipe, Fittings, 
Spiropipe, Commercial & Residential, Century 
Equipment, Atcoflex, Airjet Flues, USAir, General, 
AprilAire.
Business Status: Wholesaler
States Served: IN, KY, OH

ECCO Supply, ECCO Heating Products 
Ltd., Corp. Oper.
19700 Landmark Way, Langley, BC V3A 7Z5  
Canada
(604) 530-2748 Fax: (604) 530-3749
corporate@eccohtg.com
www.eccosupply.ca
Business Status: Wholesaler
States Served: Alberta, British Columbia, Manitoba, 
Northwest Territories, Ontario, Saskatchewan

Elgen Manufacturing
10 Railroad Ave., CLoster, NJ 07624
(201) 964-0008 x241; (888) 503-9805 Fax: (201) 
964-9030
dyoung@elgenmfg.com
www.elgenmfg.com
Business Status: Manufacturer Rep
States Served: All States Served, Canada - All

Emerson-Swan
300 Pond St., Randolph, MA 02368-0783
(781) 986-2000 Fax: (617) 986-2028
info@emersonswan.com
www.emersonswan.com
Business Status: Manufacturer Rep
States Served: CT, MA, ME, NH, NY, PA, VT, WV

G. Miller Co.
901 River Ln., Loves Park, IL 61111-4712
(815) 964-5692 Fax: (815) 964-5770
shane@gmillercompany.com
www.gmillercompany.com
Business Status: Manufacturer Rep
States Served: IA, IL, IN, KS, KY, MN, MO, ND, NE, 
SD, WI

✪ G. W. Berkheimer Co. Inc.
6000 Southport Rd., Portage, IN 46368
(219) 764-5200 Fax: (219) 764-5203
www.gwberkheimer.com
A Full Service Wholesaler of HVAC/R 
Equipment and Supplies.
Business Status: Wholesaler
States Served: IL, IN, KY

H. Weiss Machinery & Supply Inc.
150-L Greaves Ln., Ste. 442, Staten Island, NY 
10308
(718) 605-0395 Fax: (718) 605-0480
sales@hweiss.com
www.hweiss.com
Business Status: Wholesaler
States Served: CT, NJ, NY, PA

Illco Inc.
535 S. River St., Aurora, IL 60507
(630) 892-7904 Fax: (630) 892-0318
www.illco.com
Business Status: Wholesaler
States Served: IL, IN, WI

Jackson Systems LLC
5418 Elmwood Ave., Indianapolis, IN 46203
(888) 652-9663
info@jacksonsystems.com
www.jacksonsystems.com
Business Status: Wholesaler
States Served: All States Served

The Kimmel Co.
33 Clarkridge Dr., Brockport, NY 14420
(585) 637-6687 Fax: (585) 637-6555
Sheet metal ductwork and spiral pipe and fittings.
Business Status: Wholesaler
States Served: NY

King & Brainard Sales Agency Inc.
11230 William Plaza, Omaha, NE 68144
(402) 330-4164 Fax: (402) 330-6403
info@kb-sales.com
www.kb-sales.com
Representing Leading Manufacturers in the HVAC 
and ARW Industries. Serving IA, NE, KS, MO, SD & IL.
Business Status: Manufacturer Rep
States Served: IA, IL, KS, MO, NE, SD

Long Supply Inc.
606 Prairie St., Aurora, IL 60506
(630) 892-0650 Fax: (630) 892-1226
jason@longsupplyinc.com or long2126@comcast.net
www.longsupplyinc.com
Business Status: Wholesaler
States Served: IL

Gimper-Marketair LLC
P.O. Box 10330, New Brunswick, NJ 08906
(732) 985-8226 Fax: (732) 985-2134
info@marketair.com
www.marketair.com
Serving HVAC Distributors From Virgina thru New 
England.
Business Status: Manufacturer Rep
States Served: CT, DE, MA, ME, NH, NJ, NY, PA, 
RI, VT
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WHOLESALER & MANUF

When sheet metal and HVAC contractors need to find a wholesaler or 
manufacturer’s  rep, they turn to SNIPS Wholesaler & Manufacturer’s 
Rep Directory. Available online in a searchable format, the SNIPS Rep 
Directory is the #1 place to search. 
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Buyers Guide - AUGUST    
Whether your potential customers use 
print, digital or online to source sheet metal 
products, the Snips Buyers Guide is there. 
By listing your company information you 
have quick access to a targeted audience 
of potential buyers in your industry. We are 
excited to announce two new improvements 
that will help drive even more traffic to your 
directory listing:

• Directories are now fully searchable on snipsmag.com
• Related directory results will appear on article pages

           www.snipsmag.com/buyersguide

www.snipsmag.com10
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The Snips website is the sheet metal industry’s resource for the latest 
industry news, feature stories, archived articles, expert knowledge, 
educational information and so much more!

snipsmag.com
is BPA-Audited

12,076
Average Monthly
Page Impressions

3,119
Average Monthly
Unique Browsers

Leaderboard 
(728 x 90)
Most prominent position on the website.

Medium Rectangle 
(300 x 250)
Prime position surrounded by content.

Rectangle 
(180 x 150)
2 adjacent spots below the fold.

Wide Skyscraper 
(160 x 600)
Run of site, except on the home page.

Topic Sponsorship
Ad package for targeted editorial, 
includes wide skyscraper and medium 
rectangle ads

Article Sponsorship
Sponsor an article and your rectangle ad 
appears with the article for life

Rich Media
Sponsor an article and your rectangle ad 
appears with the article for life

Source: June 2014 BPA Brand Report

More Options 
Than Ever!
Snipsmag.com offers a diverse 
portfolio of online products 
to expand your reach and 
grow your business. Reach the 
audience YOU want to target with 
www.snipsmag.com.

Additional website advertising 
opportunities are available. 
Please contact Sally Fraser 
for more information.



eMedia

• Article Text View
• Blow-in Card
• Belly Band
• Index Tab
• Tool Bar Button

• Margin Ads
• Audio
• Video
• Gatefold/Barn Door

www.snipsmag.com12

eNewsletter
NEW! Responsive Design 
Boosts Engagement!
The Snips eNewsletter provides 
complete market coverage directly from 
key industry professionals and gives our 
subscribers unique industry analysis and 
hard-to-get industry trend information. 
Delivered every month to more than 
13,000^ recipients, the Snips eNewsletter 
can generate sales leads, promote new 
products or drive traffic to your website. 

New Responsive Design!
The SNIPS eNewsletter has a new 
responsive design that allows for 
optimal viewing on any device. Currently, 
over 50% of emails are opened on 
mobile devices1. The SNIPS eNewsletter 
automatically adapts to the size of the screen that it’s presented on. 
Editorial content and advertising is presented in a readable and engaging 
manner for all readers. As a result, your advertising message will have 
maximum impact and will look great across any device.

Ad Options Available:
• Leaderboard (728 x 90)
• Medium Rectangle (300 x 250)
• Videos

Digital Edition
Combine the look of a print edition with the interactivity of 
the web! Digital editions are an exact replica of the print issue 
but with added digital interactivity such as clickable web links, ad 
view tracking and of course access to view on a laptop or PC.

Digital editions are deployed via email and posted to the Snips website for 
one year — opening your ad up to a wider audience of potential buyers. With 
a variety of sponsorship and interactive options, you can give your company 
prominent placement in the digital edition or even add animation, video or 
audio to your ad.

DIGITAL AD ENHANCEMENTS INCLUDE:

Videos
Use the high engagement factor of 
video to attract customers
like never before. Promote your 
brand, drive buyers to your
website, demo products and 
experience a lift in sales through
online video advertising. With a simple click, your video
message can stream to the entire sheet metal and HVAC
industry. Contact Sally Fraser for more information.

Recent reader survey revealed...

Videos Are a Popular Source of Information
• 71% viewed online videos in the last 6 months 
• 55% viewed product demonstration videos 
• 50% viewed instructional videos

^Source: June 2014 BPA Brand Report
*Source: Reader Preference Profile, May 2013
1Source: Publisher’s Own Data
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eMedia

Online Directories
The Snips Online Buyers Guide and 
Wholesaler & Manufacturer’s Rep 
Directory have an expanded, user-friendly 
format where customers can quickly and 
easily search and find the information 
they are looking for. More sophisticated 
search capabilities, along with 
enhanced advertising and listing 
options, the Snips Online Buyers 
Guide gives unique exposure for 
your company. Receive preferred 
placement when you purchase the 
Premium Package. You’ll appear at 
the top of the search results.
http://directories.snipsmag.com/
buyersguide and 
www.findahvacwholesalerorrep.com

Social Media
Collaborate together with Snips to create a smart social 
media strategy that communicates with customers 
and prospects.  Broadcast your company’s message to 
our entire fan base while driving traffic to your website, 
reaching potential customers and expanding your audience!  
Snips offers a number of opportunities for audience 
engagement through Facebook, Twitter, LinkedIn, YouTube 
and QR codes.  Partner with Snips to build a social presence 
for your brand!  Not yet involved in social media?  Let us 
build, design, and organize the accounts for you with social 
startup plans!  Contact your sales representative 
for more information.  

Podcasts
Podcasts provide educational and promotional 
information to industry professionals through audio 
interviews and presentations. Podcasts are available 
on demand and can be played online or transferred 
to a portable device. Sponsor your own exclusive, 
custom podcast or gain exposure to a growing 
audience by sponsoring an editorial podcast. 
For more information, contact your sales rep or visit 
http://portfolio.bnpmedia.com/podcasts.

Webinars
Let the Snips Webinar program help you 
stand out from the rest. We’ll increase 
brand awareness and interest in your 
products while managing every detail 
surrounding the event.  Multiple promotions 
are created and deployed to position you as 
a leader in your industry. Plus, receive 150 
qualified registration* leads and add on our 
NEW continuing education accreditation to 
generate even higher viewership. Frequency 
and advertiser discounts available.  For webinar tips, 
samples and more information, contact your sales rep 
or visit: http://portfolio.bnpmedia.com/webinars.

(*Source: 2014 Avg. BNP Media Webinar Registration Leads)



Clear Seas Research
Making the Complex Clear
Your industry-focused market research partner — providing clear insights to 
complex business questions focused on:  
 •  Brand positioning 
 •  Marketing effectiveness
 •  New product development 
 •  Customer experience evaluations

Capturing feedback via quantitative surveys (online, phone, mail or in-person) or 
qualitative experiences (one-on-ones, focus groups, or bulletin boards); we 
present results that are easily understood, insightful and actionable. 

GET STARTED NOW.  Contact Clear Seas Research at (248) 786-1619 or 
connect@clearseasresearch.com.
www.clearseasresearch.com

Marketing Services

Final Cut eLeads
Lead Generating Email Blast Sent to Subscribers
We understand that sales leads are very important. That’s why we’ve created a 
new lead-generating email blast, “Final Cut,” that is sent to our subscribers every 
month. This email contains logos and descriptions of each company that advertises 
in Snips for that month. Subscribers can click on the names and logos to 
contact advertisers, and the advertisers will receive the leads. This blast is 
free for our display advertisers! 

List Rental
Reach SNIPS Subscribers by Mail, Email or Phone
The most powerful, responsive list of sheet metal and HVAC professionals are just 
a call away. Complement your advertising program and introduce new products 
by renting Snips’ exclusive subscriber list. Contact Kevin Collopy of InfoGroup 
kevin.collopy@infogroup.com or 845.731.2684. 

Editorial Reprints
Use Articles from SNIPS to Complement Your 
Sales, Promotion or Educational Programs
Use them as trade show handouts, direct mail to customers and sales 
training aids. Reprints are available in four-color or black-and-white in 
quantities of 500 or more. Contact Renee Schuett at 248-786-1661 
or schuettr@bnpmedia.com for more information.

1

Content 
Marketing 
Services

Orangetap equips your brand with the editorial and publishing 
resources of Snips to help market and capture the attention of your 
customers.

3 High-Impact Strategies to Connect with Readers & Earn Leads
Orangetap and Snips take the work out of generating leads with co-branded 
Deployments. We’ll promote your content to our readership, co-branded with Snips 
to improve deliverability and open rates. We’ll automatically supply you with leads.

1)   Content Blast -- Promote Proprietary Editorial or 
Educational Content on Your Site 

 
2)  High-Value Media Download -- Connecting Readers to   
 Download a Content Piece on Your Site
 
3)  Interactive Product Spotlights -- Readers Explore Your  
 Product with this Engaging Multimedia Experience
 
Need Content? We can help!
Orangetap can help you plan and create fresh, unpublished,  
industry-relevant content every single month:
· Blogs, Articles or Technical Papers
· Case Studies
· Press Releases 
To learn more about our services or to quote out a 
project, please contact your sales representative.

www.snipsmag.com14
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2015 Print Rate Card

Ad Size Dimension 1x 3x 6x 12x 18x 24x 36x
Full Page 7” x 10” $4,185 $4,045 $3,790 $3,660 $3,540 $3,420 $3,320
2/3 Page 4 1/2” x 10 $3,115 $2,965 $2,720 $2,630 $2,525 $2,415 $2,315
1/2 Island 4 1/2” x 7 1/2” $2,685 $2,550 $2,280 $2,285 $2,180 $2,115 $2,045
1/2 Horizontal 
1/2 Vertical

7” x 4 7/8” 
3 3/8” x 10

$2,220 $2,220 $2,045 $1,975 $1,900 $1,830 $1,760

1/3 Horizontal 
1/3 Vertical 
1/3 Square

7” x 3 1/4” 
2 1/4” x 10”

4 1/2” x 4 7/8”
$1,620 $1,550 $1,405 $1,370 $1,310 $1,245 $1,195

1/4 Horizontal 
1/4 Vertical

7” x 2 3/8”
3 3/8” x 4 7/8”

$1,160 $1,160 $1,080 $1,030 $990 $950 $905

1/6 Horizontal 
1/6 Vertical

4 1/2” x 2 1/4”
2 1/4” x 4 7/8”

$820 $790 $725 $690 $655 $620 $585

1/8 Horizontal 
1/8 Vertical

3 3/8” x 2 3/8”
2 1/4” x 3 3/4”

$630 $540 $540 $520 $500 $490 $465

Black & White Rates BLEEDS
No extra charge for bleed.
Specifications for bleed:
Page bleed ................................ 8 1⁄8” x 11”
Spread, Full bleed  ................... 16 ¼” x 11”
Spread, Gutter bleed ................ 15” x 10”
Trim size  .................................. 8” x 10 ¾”
Vital live matter must be kept at least 3⁄8”away from trim edges on bleed pages.

PUBLICATION AND CLOSING DATES
Published monthly; issued first of each month. All materials for display and 
classified advertising, including alterations, furnished inserts and insertion orders, 
must be received by the first of the month preceding date of issue. When normal 
closing dates fall on holidays or weekends, issues close the preceding workday.

SHIPPING INSTRUCTIONS
Ship materials, insert samples, insertion orders, etc. to:

Karen Talan, Snips Production Manager
2401 W. Big Beaver Road, Ste. 700, Troy, MI 48084
Ph: 248.244.6246, talank@bnpmedia.com
FTP Login Information: http://upload.bnpmedia.com

COVER CORNER TAG
The corner tag ad space is available in the lower right hand corner of the cover 
and provides advertisers with a unique high-impact opportunity to reach 
contractors. Purchase a full-page ad in Snips and receive a corner tag (in the 
same issue) for $1,500 gross.
• Live Area: 2.625” x 2.625” 
  (3/8 without trim)
• Trim Size: 3” x 3”
• Bleed Size: 3.125 x 3.125

> Rates are effective January 1, 2015

> Rates are gross unless otherwise noted

Ad Size Dimension 1x 3x 6x 12x 18x 24x 36x
Full Page 7” x 10” $5,415 $5,275 $5,025 $4,890 $4,770 $4,660 $4,550
2/3 Page 4 1/2” x 10 $4,350 $4,195 $3,950 $3,860 $3,755 $3,650 $3,545
1/2 Island 4 1/2” x 7 1/2” $3,915 $3,780 $3,580 $3,515 $3,410 $3,345 $3,275
1/2 Horizontal 
1/2 Vertical

7” x 4 7/8” 
3 3/8” x 10

$3,580 $3,450 $3,275 $3,205 $3,135 $3,060 $2,990

1/3 Horizontal 
1/3 Vertical 
1/3 Square

7” x 3 1/4” 
2 1/4” x 10”

4 1/2” x 4 7/8”
$2,845 $2,785 $2,640 $2,600 $2,540 $2,475 $2,425

1/4 Horizontal 
1/4 Vertical

7” x 2 3/8”
3 3/8” x 4 7/8”

$2,460 $2,390 $2,305 $2,260 $2,220 $2,180 $2,135

1/6 Horizontal 
1/6 Vertical

4 1/2” x 2 1/4”
2 1/4” x 4 7/8”

$2,050 $2,020 $1,960 $1,920 $1,885 $1,860 $1,815

1/8 Horizontal 
1/8 Vertical

3 3/8” x 2 3/8”
2 1/4” x 3 3/4”

$1,860 $1,815 $1,775 $1,755 $1,730 $1,720 $1,695

4-Color Rates

CLASSIFED AD RATES
Classified advertising closing is the first of the month 
preceding date of the issue. Agency commission is not 
allowed on regular line classifieds. Classifieds do not count 
towards general advertising frequency. Commission allowed 
on display ads only, provided they are camera ready. Contact 
Mike O’Connor at 610-354-9552 or oconnorm@bnpmedia.com 
for more information.

Display Classifieds
1x 2x 6x 12x

$150 $145 $135 $125

Line Classifieds
1x 2x 6x 12x

$165 $160 $155 $150
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